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Abstract:

This article analyzes the state of development of small business and private
entrepreneurship, its share in macroeconomic indicators such as GDP, export and
industry. Also, proposals on the main ways of developing small business and private
entrepreneurship were requested.

Keywords: small business, private entrepreneurship, import, export, industry, self
employment, service, market infrastructure.

AHHOTALMSA:

B JIAaHHOM CTaThe aHAJIM3UPYETCSI COCTOSIHUE PA3BUTHS MaJoro OM3Heca U 4aCTHOTO
MPEANPUHUMATENBCTBA, €Tr0 YACIbHBIA BEC B TaKUX MaKPOIKOHOMHYECKHUX
nokasareinsx, kak BBII, sxcropT v mpoMBITINIEHHOCTh. Takke ObUTH 3arpoIleHbl
MIPEIIOKEHHSI TI0O OCHOBHBIM HAIMPABIICHUSAM PA3BUTHS MaJoro OM3Heca U 4aCTHOTO
MPEANPUHUMATENBCTBA.

KuroueBble cjioBa: Maiblii OM3HEC, YaCTHOE MPEAIPUHUMATENBCTBO, MUMIIOPT,
AKCIIOPT, MIPOMBILIIEHHOCTh, CAMO3aHATOCTh, CEPBUC, PhIHOYHAS HH(PPACTPYKTYpa.

Annotasiya:

mazkur maqolada kichik biznes va xususiy tadbirkorlikni rivojlanish holati, YalM,
eksport va sanoat kabi makroiqtisodiyot ko’rsatkichlaridagi ulushi tahlil qilingan.
Shuningdek, kichik biznes va xususiy tadbirkorlikni rivojlantirishning asosiy
yo’llari bo’yicha takliflar ilgari so’rilgan.

Kalit so‘zlar: kichik biznes, xususiy tadbirkorlik, import, eksport, sanoat, o’zini-
0’zi band qilish, servis, bozor infratuzilmasi, samaradorlik.
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One of the main features of small business is that it provides the main indicators
necessary for the economic development of the country in a short time. That is, small
business is the most important sector that fills the shortage of goods and services in
the domestic market of the country, determines the structural basis of the economy.
It also serves to provide employment and income for the effective use of labor
resources. In general, the importance of small business in economic development:

actively participates in
foreign economic activity

rational use of resources

Fig.-1. The importance of small business in economic development

That is why small business is the foundation of the national economy in all countries
of the world. Today, even in developed foreign countries, the number of small
businesses makes up 70-80% of the total number of enterprises in them. For
example, 71.7% of the Japanese population is engaged in small business and private
entrepreneurship. One of the economic significance of the development of small
business is to ensure the growth of the country's gross domestic product in terms of
content and quantity. As a result of state support for small business in recent years,
the share of small business in our country's gross domestic product has increased
and amounted to 62.9% in 2024.
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Since small business increases the economic potential of the country, is a measure
of the successful development and prosperity of the state, special attention is paid to
stimulating the development of small business in Uzbekistan. The development of
small business in our republic is a major priority today. Economic reasons for the
focus on small business:

« filling the domestic market with local goods and services;

* increasing the purchasing power of the population;

* increasing the country's export potential;

* modernizing production;

* developing service provision;

» providing large enterprises with components and parts;

* creating a competitive environment;

« ensuring the circulation of capital within the country, etc.

In conclusion, it can be said that small businesses are indeed becoming an industry
that is filling the domestic market with local goods and services, supplying large
enterprises with components and parts, and increasing the country's export potential.
This can be seen from the increasing share of the country's export potential. The role
of small businesses in foreign economic activity is also gradually expanding. Its
share in export volumes will be 28.3 percent in 2024, which is an increase of 9.1
percent compared to 2015.
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