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Abstract:  

This article analyzes the state of development of small business and private 

entrepreneurship, its share in macroeconomic indicators such as GDP, export and 

industry. Also, proposals on the main ways of developing small business and private 

entrepreneurship were requested.  
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Аннотация:  

в данной статье анализируется состояние развития малого бизнеса и частного 

предпринимательства, его удельный вес в таких макроэкономических 

показателях, как ВВП, экспорт и промышленность. Также были запрошены 

предложения по основным направлениям развития малого бизнеса и частного 

предпринимательства.  
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Annotasiya:  

ushbu maqolada kichik biznes va xususiy tadbirkorlikni rivojlanish holati, YaIM, 

eksport va sanoat kabi makroiqtisodiyot ko’rsatkichlaridagi ulushi tahlil qilingan. 

Shuningdek, kichik biznes va xususiy tadbirkorlikni rivojlantirishning asosiy 

yo’llari bo’yicha takliflar ilgari so’rilgan. 

 

Kalit so’zlar: xususiy tadbirkorlik, kichik biznes, eksport, sanoat, o’zini-o’zi band 

qilish, servis, bozor infratuzilmasi, samaradorlik.  
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One of the main goals of building a socially oriented market economy in our country 

is to develop small business as a priority. To achieve this goal, economic reforms 

are being carried out step by step, and major institutional foundations have been 

created to increase the role of small business. Legal and regulatory documents 

guaranteeing the organization and free operation of small business, as well as a 

market infrastructure supporting small business, have been formed. As a result, 

today, small business entities operate in all sectors of our country's economy, in the 

production of mechanical engineering products, consumer goods, agricultural and 

food products, in the provision of services and tourism. Our experience accumulated 

in a short period of time in our country has proven that small business is an important 

factor in sustainable economic growth. Especially in the context of deep structural 

changes and diversification in the country's economy, small business is an important 

factor in the sustainable development of our national economy, increasing its 

competitiveness and achieving high macroeconomic indicators. 

According to goal 29 of the Development Strategy of New Uzbekistan for 2022-

2026, it is set to create conditions for organizing entrepreneurial activity and forming 

permanent sources of income, increase the share of the private sector in GDP to 80 

percent and its share in exports to 60 percent. Important tasks include the creation 

of 200 new industrial zones in the regions and the development of a system of 

business incubators, the creation of more favorable conditions for the development 

of entrepreneurship in regions with difficult conditions, the improvement of the 

activities of existing structures to support entrepreneurship in the regions, the 

reduction of state participation in the economy and the opening of wide opportunities 

for the private sector, the expansion of the introduction of free market principles in 

economic relations, etc. Reducing poverty and increasing employment in the regions 

of our country, and further developing small business and private entrepreneurship 

in self-employment are of great importance. 

In our opinion, the experience gained in the development of small businesses in 

Uzbekistan shows that increasing the level of competitiveness of enterprises requires 

their expansion and enlargement during their activities. However, the quantitative 

limits of enterprises that allow them to receive privileges and benefits established by 

the state to support small businesses in some cases may hinder these processes. Over 
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the past period, as a result of the increase in the level of socio-economic development 

in our country and the favorable conditions created for small businesses, many 

enterprises that have increased their economic potential are trying to maintain the 

number of their employees within the established quantitative limits in order to 

continue using these privileges. This hinders their enlargement process. The 

development of small businesses in the Republic of Uzbekistan has gone through 

certain stages since independence. For almost 30 years, a number of regulatory 

documents and legal frameworks have been created for the development of small 

businesses. 
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