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Abstract 

This paper analyzes the formation and development stages of the tourism sector in 

the Republic of Uzbekistan within the framework of national economic reforms and 

globalization processes. It highlights the key stages of the industry’s evolution - from 

the establishment of its legal foundations in the early years of independence to its 

transformation into a strategic sector of the national economy. The study focuses on 

institutional reforms, diversification of tourism products, and integration of 

Uzbekistan into the global tourism market. It also emphasizes the development of 

modern tourism types such as ecological, pilgrimage, and gastronomic tourism, as 

well as their socio-economic significance for sustainable growth. 
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Introduction 

Tourism has become one of the leading sectors contributing to Uzbekistan’s 

economic diversification and international recognition. Following independence in 

1991, the government declared tourism a priority area for economic growth and 

cultural diplomacy. The “Law on Tourism” (1992) laid the foundation for state 

regulation, while the country’s unique cultural and natural heritage offered 

significant potential for global tourism integration. 
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Development Stages of the Tourism Sector in Uzbekistan 

Stage Years Key Characteristics Main Outcomes 

I. Foundational 

Stage 

1991–

2000 

Creation of legal and 

institutional frameworks for 

tourism; establishment of state 

agencies 

Adoption of the Law on Tourism 

(1992); early infrastructure and 

heritage site restoration 

II. Institutional 

Development 

2000–

2016 

Formation of a tourism 

economy; private sector 

participation; infrastructure 

expansion 

Growth of private travel agencies; 

inclusion of Samarkand, Bukhara, 

Khiva in UNESCO list 

III. Strategic 

Reform Stage 

2016–

2023 

Visa liberalization; international 

branding; investment attraction 

Launch of “Uzbekistan – 

Surprisingly Yours” brand; 2.5× 

increase in foreign visitors 

IV. Digitalization 

and Diversification 

2023–

Present 

Focus on sustainable, digital, 

and specialized tourism types 

Development of eco-, medical-, 

and gastronomic tourism; 

introduction of e-services and 

smart infrastructure 

 

Tourist Flow Growth (2017–2023) 

Year Number of Foreign Tourists (million) 

2017 2.7 

2018 5.3 

2019 6.7 

2020 1.5 (decline due to pandemic) 

2021 1.9 

2022 3.7 

2023 6.2 

 

The table demonstrates a significant upward trend in inbound tourism after 2017, 

interrupted by the COVID-19 pandemic in 2020, followed by a strong recovery in 

subsequent years. This confirms the effectiveness of Uzbekistan’s tourism policy 

and resilience of the sector in the face of global challenges. 
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Conclusion 

The evolution of Uzbekistan’s tourism sector illustrates the successful 

implementation of comprehensive state policies and institutional reforms. The 

country’s commitment to developing sustainable and diversified tourism ensures its 

growing role in the global tourism market. Continued investment in digital 

infrastructure, green initiatives, and regional branding will further strengthen 

Uzbekistan’s image as the “Heart of the Silk Road” and a dynamic tourism hub in 

Central Asia. 
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